UWS Academic Portal

Girls Do Sport
McLaughlin, Elizabeth; Burnett, Kathryn
Published in:
Ethical Space: The International Journal of Communication Ethics

Published: 01/08/2019

Document Version
Publisher's PDF, also known as Version of record
Link to publication on the UWS Academic Portal

Citation for published version (APA):
McLaughlin, E., & Burnett, K. (2019). Girls Do Sport: mainstreaming the space of transformative educational
contexts in Scotland. Ethical Space: The International Journal of Communication Ethics, 16(2/3), 27-33.
http://www.abramis.co.uk/ethical-space/index.htm

General rights
Copyright and moral rights for the publications made accessible in the UWS Academic Portal are retained by the authors and/or other
copyright owners and it is a condition of accessing publications that users recognise and abide by the legal requirements associated with
these rights.

Take down policy
If you believe that this document breaches copyright please contact pure@uws.ac.uk providing details, and we will remove access to the
work immediately and investigate your claim.

Download date: 08 Mar 2021

Publishing Office
Abramis Academic
ASK House
Northgate Avenue
Bury St. Edmunds
Suffolk
IP32 6BB
UK

Aims and scope

Tel: +44 (0)1284 700321
Fax: +44 (0)1284 717889
Email: info@abramis.co.uk
Web: www.abramis.co.uk

Ethics used to be a specialist subject situated within schools of philosophy.
Today it is viewed as a language and systematic thought process available
to everyone. It encompasses issues of care and trust, social responsibility and
environmental concern and identifies the values necessary to balance the
demands of performance today with responsibilities tomorrow.

Copyright
All rights reserved. No part
of this publication may be
reproduced in any material form (including photocopying or storing it in
any medium by electronic
means, and whether or not
transiently or incidentally
to some other use of this
publication) without the
written permission of the
copyright owner, except
in accordance with the
provisions of the Copyright,
Designs and Patents Act
1988, or under terms of a
licence issued by the Copyright Licensing Agency Ltd,
33-34, Alfred Place, London
WC1E 7DP, UK. Applications
for the copyright owner’s
permission to reproduce
part of this publication
should be addressed to the
Publishers.
Back issues
Back issues are available
from the Publishers at the
above editorial address.

Communication ethics is a discipline that supports communication
practitioners by offering tools and analyses for the understanding of
ethical issues. Moreover, the speed of change in the dynamic information
environment presents new challenges, especially for communication
practitioners.

CE is a powerful learning and teaching approach that encourages analysis
and engagement with many constituencies, enhancing relationships through
open-thinking. It can be used to improve organisation performance as well
as to protect individual well-being.

Submissions
Papers should be submitted to the Editor via email. Full details on submission –
along with detailed notes for authors – are available online in PDF format:
www.communication-ethics.net

Subscription Information
Each volume contains 4 issues, issued quarterly. Enquiries regarding
subscriptions and orders, both in the UK and overseas, should be sent to:
Journals Fulfilment Department
Abramis Academic, ASK House, Northgate Avenue, Bury St. Edmunds,
Suffolk IP32 6BB, UK.
Tel: +44 (0)1284 700321, Fax: +44 (0)1284 717889
Email: info@abramis.co.uk
Your usual subscription agency will also be able to take a subscription to
Ethical Space.
For the current annual subscription costs please see the subscription
information page at the back of this issue.

© 2019 Abramis Academic
ISSN 1742-0105
ISBN 978-1-84549-748-4
Printed in the UK.

www.communication-ethics.net

Contents
Special issue
Women in sport: The media ethics
Guest editorial
New research agendas for the study of sports media representations of sportswomen and
femininity – Roger Domeneghetti

Page 2

Papers
Goalden girls? An analysis of English newspaper coverage of the England national team at UEFA
Women’s Euro 2017 – Scott Williams

Page 4

‘Here come the girls’: Examining professional golf organisations’ online media representations of
female professional golfers in a mixed-gender event – Ali Bowes and Niamh Kitching

Page 12

Women in Romanian sports media: A case study of gender inequality – Anamaria Nicola

Page 21

Girls Do Sport: Mainstreaming the space of transformative educational contexts in Scotland –
Elizabeth McLaughlin and Kathryn A. Burnett

Page 27

Articles
Ethics and the poetics of editing – Susan L. Greenberg

Page 34

The gendered ‘refugee crisis’ debate in Austria: Findings from journalistic coverage and online user
comments – Irmgard Wetzstein

Page 36

The pressing need for a European public sphere – Stephan Russ-Mohl

Page 38

Book reviews
Matthew Ricketson on Reporter: A memoir, by Seymour Hersh; Lane Pitcher on Speaking out:
Feminism, rape and narrative politics, by Tanya Serisier; Sarah Attfield on The dynamics of news
and indigenous policy in Australia, by Kerry McCallum and Lisa Waller; Sue Joseph on Troll hunting:
Inside the world of online hate and its human fallout, by Ginger Gorman

Page 41

Editorial Board
Joint Editors
Richard Lance Keeble
University of Lincoln
Donald Matheson
University of Canterbury, New Zealand
Shannon Bowen
University of South Carolina
Sue Joseph
University of Technology Sydney
Reviews Editor
Sue Joseph
Editorial board members
Klaus-Dieter Altmeppen

University of Technology Sydney

Catholic University
Eichstaett-Ingolstadt
Raphael Alvira
University of Navarra
Dusan Babic
Media plan, Sarajevo
Mona Baker
Manchester University
Porfiro Barroso
Computense University of Madrid &
Pontifical University of Salamanca, Madrid
Jay Black
Editor, Journal of Mass Media Ethics
Antonio Castillo
RMIT University, Melbourne
Ruth Chadwick
Lancaster University
Saviour Chircop
University of Malta
Clifford Christians
University of Illinois-Urbana, USA
Raphael Cohen–Almagor
University of Hull
Tom Cooper
Emerson College, Boston, MA
Deni Elliott
University of Montana
Chris Frost
Liverpool John Moores University
Theodore L. Glasser
Stanford University
Anne Gregory
Leeds Metropolitan University
EDITORIAL BOARD & CONTENTS

Cees Hamelink
Paul Jackson
Mike Jempson
Cheris Kramarae

University of Amsterdam
Manchester Business School
Hon. Director, MediaWise Trust
University of Oregon; Centre for
the Study of Women in Society
Takeshi Maezawa
Former Yomiuri ombudsman,
scholar/writer
John Mair
Book editor
Ian Mayes
Former Guardian Readers’ Editor
Tessa Mayes
Investigative Journalist
Jolyon Mitchell
University of Edinburgh
Fuad Nahdi
Publisher Q-news; Producer Channel 4
Sarah Niblock
University of Westminster
Kaarle Nordenstreng
Tampere University
Manuel Parez i Maicas
Universitat Autonoma
de Barcelona
Ian Richards
University of South Australia, Adelaide
Simon Rogerson
De Montfort University
Lorna Roth
Concordia University, Montreal
Karen Sanders
St Mary’s University
John Steel
Sheffield University
Miklos Sukosd
Central European University, Budapest
Barbara Thomass
Ruhruniversität Bochum
Terry Threadgold
Centre for Journalism Studies,
Cardiff University
Stephen J. Ward
University of British Columbia
Brian Winston
University of Lincoln
James Winter
University of Windsor, Canada

Copyright 2019-2/3. Ethical Space: The International Journal of Communication Ethics. All rights reserved. Vol 16, No 2/3 2019

1

PAPER
Elizabeth McLaughlin
and Kathryn A. Burnett

Girls Do Sport:
Mainstreaming
the space of
transformative
educational contexts
in Scotland
The Girls Do Sport (GDS) project was a smallscale yet innovative pedagogical approach to
journalism learning and teaching recognising
the need for students to engage in professional practice in a dynamic, real-life setting. This
was intended to prepare them for a career in
the media while offering the opportunity to
engage in meaningful discussion around gender representation. Larrondo and Rivero (2016)
suggest ‘gender mainstreaming’ into journalism
education is essential in recognising women’s
role in the media and responding to concerns
over inequality. The GDS project aimed to go
beyond this by engaging with male sports journalism students about how they view women’s
sport. We believe in the transformative power
of active learning and treating our students as
individuals – partners and potential leaders in
their fields and professions – and GDS allowed
students to grow in ability and confidence. It
provided students with industry-relevant skills
and facilitated a ‘gender mainstreaming’ ethos
for students and teaching colleagues to challenge, enhance and develop their own professional practice and skills in this regard.
Keywords: Scotland, sport, journalism, pedagogy, praxis
Introduction
The issue of media representation and coverage of women’s sport has been widely discussed and researched over the decades (e.g.
Bruce 2015; Franks and O’Neill 2016; Weedon
et al. 2018). The gender equality debate across
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politics, culture and art is currently high on the
UK media’s agenda with campaigns including
#MeToo focusing on the treatment of women,
as well as how they are represented. All learners and communicators – students, educators,
journalists – access information, research and
policy contexts and undertake critique in interactive and digitally-enhanced cultures of learning across Scotland’s nurseries, schools, universities and colleges (Frith and Meech 2007; Evans
2014). Our study emerges from within a largely
teaching-focused ‘locally serving’ university
experience. The learning environment across
Scotland’s post-1992 higher education sector
is one of inclusion. Nevertheless, certain programmes remain skewed by gender, ethnicity
and class. At the University of the West of Scotland (UWS), the undergraduate journalism student profile remains dominated by challenges
of the largely ‘local recruitment pool’ with the
sport focus route heavily populated by young
white males with many recruited from areas of
socio-economic deprivation.1
The prevalence and privileging of gendered
sporting histories more generally along with
a wider collective disposition to the historicising of Scottish social and cultural life is an important backdrop to how sport is experienced
across sectors, geographies and identities. Scotland’s broader nation ontology is complexly experienced as ‘other’ – positioned as a ‘modern
nation’ variously in line with or in contention
to an Anglo-British hegemony – and more recent socio-political events such as the 2014 Independence Referendum and the recent rejection of Brexit by the country’s electorate have
offered and consolidated Scotland’s ambitions,
choices and challenges as a nation, a community and a communicative entity (Williams
1976). Compare this, for example, with a quite
different debate over England’s national identity in the context of the Brexit controversy (see
Domeneghetti 2018). Current narratives about
an enhanced, social democratic, collective ‘Scottishness’ – championing hybrid, negotiated
identity and inclusivity – is a key backdrop to
young people’s understanding and experiences
of how sport is posited, accessed, negotiated
and mediated in Scotland, not least within an
educational setting.
Through a case study on the Girls Do Sport project (GDS), this account more broadly discusses
how Scottish Higher Education facilitates communicative space for ethically underpinned discussions around gender equality – in particular
in the area of sport – by offering an empathetic
yet robust media practice learning and teach-
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Elizabeth McLaughlin ing environment, not least for sports journalist
students. The joint project between UWS and
Kathryn A. Burnett
Scottish Women in Sport (SWiS) investigated
the issue of sports journalism and gender and
how a venture reporting on women’s sports
achievements informs and potentially impacts
the narrative and perception of women’s sport
by male sports journalism students. Looking at
communication ethics as an approach to encourage open discussion and critical analysis,
the GDS project presented eleven male sports
journalism students with the goal of reporting
on training, performance, competition and ambition in nine sports: the same definers associated with male athletes.
The project aimed to shift the narrative story
telling of women in sport from what McGregor
(2000) described as a passive reporting of
sportswomen as ‘wives, mothers or victims’ to
active competitors. Teaching future sports journalists to reject the hegemonic status quo and
heralding an age when athletes are reported
on without resorting to gender stereotypes lay
at the heart of the project’s ethos. By focusing
on women’s sporting success, the GDS aim was
to give women’s sport a platform not offered
by the mainstream media and generate discussion around the ethical issues surrounding the
marginalisation of women’s sport. As Harris
and Skillen (2016: 92) note: ‘In Scotland, as in
many other nations across the globe, female
athletes remain under-represented and marginalised within much sports media reporting.’
Despite these ingrained reporting tendencies,
sports journalism is being taught and experienced within new spaces and as ‘informed
praxis’ in Scotland as elsewhere (c.f. Bernstein
2002; Mensing 2010). Our case study is offered
in contribution to wider exchange, sharing and
informing from local and particular levels of
practice as ‘best’ or otherwise (Weedon et al.
2018).
This paper recognises four key arenas of ethical
space: gender, sport, media education and Scottish narratives of transformation. Of particular
focus is the contextual reality of teaching and
learning and a related ethics of journalism as
contingent on frames of collective identity of
Scottishness as gendered, and defined by shifting national tropes of belonging, expression
and confidence (Scottish Government 2019). To
begin we examine narratives of sport in Scotland as transformative. This is followed by an
account of the GDS project and a comment on
the educational ethics of this Scottish journalism practice case study. We conclude with some
reflections on the interface between journal28

ism and the media’s transformative potential in
reference to gendered praxis of both sport and
nation reporting.
Sport in Scotland: The transformative
potential
Scotland unquestionably identifies strongly as a
sporting nation and sport is an expanding and
significant framework in Scotland’s economy,
its polity and cultural expression. Sport is crucially recognised as a key sector ameliorating
social inequalities, promoting inclusion and diversity and underpinning community and individual health, wellbeing and confidences (Horrell et al. 2012) as these examples from policy
narratives illustrate:
• We see a Scotland where sport is a way of
life, where sport is at the heart of Scottish
society and has a positive impact on you and
your community.2
• Sport has played a fundamental part in the
development of Scotland as a nation. It is
also fun and contributes positively to the development of both mental and physical wellbeing. For our size, Scotland has a proud and
long history of producing more than its fair
share of world class competitors in a wide
range of sports, many of whom become role
models and an inspiration to us all.3
The ambitions of a fitter, healthier and successful nation intent on realising core national ambitions of sport for change (MacMillan 2017),
sport for success4 and sport for inclusion inform
learning cultures. For example, Scottish Sports
Futures (SSF) uses inclusive sport and physical
activity as a tool offering young people ‘transformative ways to learn about physical and
mental wellbeing, goal setting, teamwork and
active citizenship’. Other examples include Girls
Do Sport5 and Scottish Students Sport.6 The example of GDS is examined and offers an insight
into how education contexts provide spaces to
examine, explore and express the education
context of Scottish sport as both a mediated
context and as lived experience (Shilbury et al.
2013). The national narratives of cultural identity, social justice, inclusion and transformation
are informed by and responsive to all sector realities and sport is no exception (Bairner 1996;
Haynes and Boyle 2008; Jarvie 2003a, 2003b).
Furthermore, as already noted, the relationship
between identity, politics and sport is an important one for Scotland yet not without considerable complexity as Whigham et al. (2019) make
clear:
However, despite the widespread academic
agreement that sport acts as an important
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form of Scottish cultural nationalism and
a medium for the expression of distinctive
Scottish nationhood, the vast majority of
analyses have also stressed that any attempts
to conflate these expressions with support
for Scottish political nationalism and/or the
cause of Scottish independence are highly
flawed (Bairner 1994, 1996, 2001, 2015; Jarvie 1993, 2017; Jarvie and Walker 1994; Kowalski 2004). Nonetheless, the lack of synergy
between sporting and political nationalism
in the Scottish context does not mean that
sport has remained free of the influence of
political debates and causes.
To be brief, the relationship between narratives
of sporting success and wider national and, indeed, gendered confidences has already drawn
informed comment (Rowe 2013). Education as
both a vehicle for and an expression of success
is noted. But how we tell our stories in Scotland
is itself a focus of debate and the expression of
variously civic nationalism, social enterprise and
social justice are important aspects to what increasingly constitutes a ‘Scottish’ story.
It is, therefore, useful to draw in full from
Ann Traver’s editorial paper on ideas of sport
as transformative and visionary: critiquing the
privileging power of sport in Scotland as it continues to reinforce and normalise various inequities not least in terms of the production and
consumption of sport in Scotland as everyday
praxis within a commodified global-sport nexus
(Travers 2013: 3):
Writing about social justice issues in any
context can be a grind and those of us who
toil in the field of critical sport studies are
no exception. The racism, misogyny, heterosexism and transphobia that collide with the
celebration of European diasporic morality (Lemert 2002) and the normalization of
inequitable capital accumulation in much
amateur and most professional sport reflect
and reinforce anti-egalitarianism cultures
and practices in every sphere of life. It is hard
to catch a break in terms of unravelling the
privileging power of Whiteness, masculinity, heterosexism, and class, and it becomes
challenging at times to remember what it is
about sport that many of us are so attached
to.
Sport – as industry, policy, education and media – is unquestionably aligned with issues of
identity (class, gendered, ethnic and national)
as well as the pressures brought by demands to
align across sector demands and meet within
sector ambitions. In Scotland, tensions arise
PAPER

between what might be considered a civic and
communitarian ethos and that of individualism
and the neo-liberalism frames which, in part,
structure Scottish sport. And these ‘are not different from those values that impinge upon
and penetrate Scotland itself’ (Jarvie 2013). Despite these challenges, we consider Scotland as
a site for considered reflection – indeed, as a
site for transformative potential – in terms of
how sport is accessed and experienced. Tackling inclusion and equality in sport in Scotland
has received considerable policy focus with
SportScotland reviewing its equality work and
priority areas under-pinned by a commitment
to show ‘greater leadership’, to ‘influence’ and
‘drive the changes needed’ to address inequalities and ensure everyone has the opportunity
to become involved in sport.
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The focus on an enabling and transformative
environment as underpinning Scotland’s national sports narratives of inclusion and innovation is worth noting. This integrated focus
is echoed in Scotland’s education narratives
of attainment, success and confidence. As we
have already noted, telling and doing stories
of inclusion and success are key mechanisms
for transforming media and sport practice.
Furthermore, the interface between sport and
wider narratives (of culture, communication,
economy and politics) in Higher Education is a
key space where critiques of gendered sport experiences are rightfully worthy of their ‘place’,
however messy – a point well made by Rowe
(2012: 19-20):
Of key significance, then, is what happens to
sport when it is communicated extensively,
and, especially, the meanings and uses of
mediated sport. This is because, as Lawrence
Wenner (2007) has consistently argued, sport
communication can never be contained as a
‘pure’ insulated practice and representation
of physical play. It is always the bearer of
sociocultural meaning, perpetually a vehicle
for ‘dirt’ in the sense that, as metaphorical
‘matter out of place’, it is readily sprinkled
around and attaches itself to a range of extra-sporting phenomena.
Within Scotland’s education context the focus
on successful learning typified by confidence,
empathy and effective communication is scaffolded from pre-school to postgraduate experience. So too is the ambition for enhanced
cultures of enabling, collaboration, leadership,
well-being and resilience. What follows is a
short account of the GDS project presented as a
case study for shared learning reflection.
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Girls Do Sport: A case study of transformative
journalism praxis
The joint project between UWS and SWiS
sought to offer a platform for women’s sport
by celebrating success from up-and-coming
athletes to women at the top of their game. In
an attempt to re-dress the balance of women’s
sports coverage – in particular under-representation on television – the partnership aimed to
produce nine TV programmes to be streamed
on the SWiS website under the umbrella title
Girls Do Sport.
We offer GDS as a case study for pedagogical
reflection: it represents the opportunities available and an exemplar of a catalyst for changing the narrative around reporting of women’s
sport through both practical journalism application and critical understanding and evaluation of media representation of women in sport
(Fink 2015; McGregor 2000). This representation, widely accepted to illustrate women’s
portrayal, is covered in five techniques: gender
marking, heterosexuality, appropriate femininity, infantalisation and downplaying sport. Using the classroom as an interventionist setting,
we created an environment in which women’s
sport would be treated in the same way as male
sport ensuring there was no ‘them and us’ scenario and, in doing so, facilitated an ethical
space which allowed a positive bias and criticality around how women are represented by the
sports media. The case study is also informed
by the local and national context of Sport, Gender and Education (learning) inclusion agenda
and ambitions in Scotland as outlined in brief
above.
Bryman (2012: 68) maintains a case study should
only be reserved for an approach in which ‘the
case’ is the focus of interest ‘in its own right’
and this paper is singularly focused on the work
conducted by students on this project and,
therefore, all deliberations are centred on the
GDS project, mission, outputs and results. The
GDS approach was unique: a first in Scotland
in terms of bringing together educationalists,
sports governing bodies and policy makers to
discuss a way forward which embraces the multi-platform digital media landscape which has
offered minority sports the ability to broadcast
to the world through web-streaming. The project offers a small yet valid benchmark opportunity of examining the ‘gender mainstreaming’ frame both within journalism education in
Scotland, and as an exemplar for wider critique.
The project was embedded in a third-year
module – Sports News Production – of the
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UWS BA (Hons) Sports Journalism degree. The
twelve students were assigned two from nine
sports: athletics, boxing, roller derby, hockey,
tennis, sailing, gymnastics, squash and basketball. By immersing the students in a real-life
project, the innovative pedagogical approach
recognised the need for students to engage
in professional practice which was both transformative and dynamic. Through working with
external stakeholders, students and teachers
became aware of the need to offer guidance
and support to each other and in doing so recognise improvement in their scholarship and
professionalism (Bryman 2007). The students
reported on each sport, interviewed female
athletes and their governing bodies, created
video packages and provided research for the
television programmes recorded live with audience and studio guests. The module’s learning
outcomes and assessment required a portfolio
of written and broadcast materials explicated
through the GDS content.
The programmes were produced across the
twelve weeks of module delivery and uploaded
to the SWiS website. As well as providing the
students with access to sport governing bodies
and athletes, the project aimed to widen discussions around women’s sport and media coverage and to foster new ideas for sports coverage
within the predominantly male cohort (eleven
male and one female student enrolled on the
module). Three female BA (Hons) Sports Journalism graduates presented and there were
three members of staff from the Creative Industries School and a producer who oversaw
the final outputs. Communication with external stakeholders (e.g. Scottish Tennis, Scottish
Athletics and Scottish Hockey) beyond SWiS
were crucial in regard of professionally engaging with students, coordinating film locations
and sporting events as well as supporting the
practice-led research ethos informing the promoting of women’s sport.
Delivering a programme on Sports Journalism
in Scotland where the students are predominately male has, unsurprisingly, meant students
have largely reported on male sports and their
‘sport of choice’ was invariably football. Issues
and debates around the area of gender in sport
are studied in core modules including Sport and
The Media and Global Issues in Sport looking
at both the media’s coverage and representation of women’s sport and female athletes in a
male-dominated industry of sports journalism.
How this is progressively and meaningfully articulated through university journalistic practice and ethics remains a challenge but using
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class-based interaction, practice and reflection
we seek to offer some small insight to addressing this.
By way of illustrating the pedagogical context
of the GDS experience we note here some of
the outcomes of the project within the standard
measures and evaluation of HE module education. So, for example the response rate to the
2017-2018 Module Evaluation Questionnaires
(MEQs) was 100 per cent and this full return is
suggestive of the students’ own confidence and
commitment to critiquing their learning experience. Students were invited to respond to the
following standard indicators:
• teaching;
• learning opportunities and engagement;
• assessment and feedback;
• organisation and management;
• learning community and learning resources;
• student voice.
The MEQ results were in line with previous
academic sessions as the module has always
been well received. Students have been facilitated and encouraged to identify innovative approaches to telling and doing stories.
In the 2017-2018 delivery with the GDS focus
there were initial discussions within the class
about the nature of sharing (and reporting on)
women’s sporting successes and the perception
and profile of women’s sport in Scotland generally and beyond. This learning context acted
as a space for critique and an opportunity to
explore bias, gendered norms and discrimination agenda. Important to note here is that
the students did not negotiate in advance their
learning for this module: the GDS project focus
had been agreed before the start of the academic session and the students were presented
with GDS as their required module learning and
assessment project. Students on this module
have always been directed to choose an alternative sport to football when producing content to develop their knowledge of more minority sports making GDS the perfect project.
Our initial concerns (based on past teaching
experiences) that male students, in particular,
would question being ‘forced’ to cover women
in sport were unfounded as the MEQ’s qualitative data show:
• ‘Could see myself reporting on women’s
sport in my career.’
• ‘No difference between covering women or
men’s sport.’
• ‘Took me out of my comfort zone and acted
as a big confidence booster.’
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• ‘Opportunity to work on women’s sport and
produce your own show on the studio.’
• ‘Being part of an exciting TV project which
has opened up new opportunities and ideas
to grasp.’
• ‘Developing an understanding of sport
which previously was of no interest or enjoyment to me.’
These qualitative expressions from the students reflect a broader millennial generation
experience arguably less conscious of issues
around gendered privileging and representation by the media as struggle and rather more
as opportunity. This does not mean discussions
around women’s representation by the media
and within sporting contexts are no longer necessary or critically informing of media teaching
and learning practice, however. As well as promoting women’s sport presented by women,
the main aim of the project appears to have
been realised in terms of offering insight into
ways of changing the narrative. This approach
examines whether male students reporting on
female sport could discern differences in their
approach or execution and the qualitative
results suggest the students regard ‘sport as
sport’ irrespective of gender.

PAPER

One final observation on pedagogical outcomes
from the project was the significant number of
the students involved in the GDS project who
chose to examine women’s sport as part of
their final year research project. Diverse project
themes included women’s sports commentary,
women’s sport club media and media representation of women in sport. There can be no definitive causal connection shown between the
GDS experience and students’ final year project
selection. However, these were encouraging
signs for the future of both sporting journalism
discussions around gender in Scottish sport as
well as the direct impact external stakeholder
tie-ins can have that engage with and productively inform the experience and praxis of the
media and creative industries ‘classroom setting’ today.
The project aimed to shift the narrative story
telling of women in sport away from the passive reporting of sportswomen identified as
wives and mothers to competitors. The symbiotic relationship between sport and the media
has meant women in sport have been portrayed
more by the way they look and their roles beyond the sporting arena. This has created the
primary narrative of women’s sport being on
the margins of sports coverage and consumption (Messner, Dunbar and Hunt 2000). Future
focus in Scotland must be to continue key work
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Elizabeth McLaughlin and fully and innovatively critique the nature
of this bias – not least in terms of wider Scottish
Kathryn A. Burnett
social democratic agenda and a confident and
informed Scottish media culture that is nevertheless responsive to addressing inclusion and
bias (c.f. Golding 1994). The brief set by SWiS
for the television programmes’ content was to
focus more specifically on sport engagement,
training, competition and outcome and reject
the traditional gender marking of men’s sport
as the event and women’s as women’s events.
Removing these stereotype frames and limiting
the possibility of comparison with male athletes
provided a ‘new space’ whereby GDS could redress some of the imbalance in media representation and give women a platform.
While there are more women sports presenters
and reporting on women’s sport, in particular
football, there is still work to be done in terms
of good practice before the conversation about
sport moves progressively beyond the inequities of gender. The GDS’s mission was to put
female sport at the centre of the media conversation – highlighting their achievements
unadulterated by the key criticism directed at
sports media of ‘trivialisation and sexualisation’
of female sports athletes (Trolan 2013). The
project sought to re-dress some of the balance
around the under-representation of women’s
sport by the mainstream media, not least in
Scotland but also crucially actively informing
the journalism education context (Mackay and
Dallaire 2009). Consequently, there was positive
bias generated by having female sports journalism graduates ‘front’ (lead and present) the
shows as even when there has been a perceptible rise in women’s sport by the wider mainstream broadcast media, men are often the
lead chair with women as the co-host.
A key aim of the GDS project was to encourage
and engage more women into sports journalism roles and to empower young women to
consider a career in sports media. As the weeks
unfolded in and out the classroom it became
clear the GDS project was a bounded and managed space where ethical engagement with
equality and diversity was implicitly embedded
in a community of practice focused on women’s
sport in Scotland with the ambition of teaching
future sports journalists to reject the hegemonic status quo and herald an age when athletes
are reported on without journalists ‘resorting’
to gender stereotypes. Zelizer’s (1993: 219) often-cited description of ‘journalists as interpretative communities’ would, therefore, underpin
the moving beyond habit, old norms and praxis
to a new and transformative landscape where
both producers and consumers of sports media
32

are conscious and informed of past legacies and
normalise inclusion and equality by default.
Conclusion
We believe in the transformative power of active learning and engagement and treating our
students as individuals – partners and potential
leaders in their fields and professions – and GDS
allowed students to grow in ability, confidence
and provided them with industry-relevant skills
and practice. As one student commented, the
GDS project ‘Took me out of my comfort zone
and then acted as a big confidence boost.’ It
is our shared view education should be about
changing narratives, questioning and challenging the status quo and the GDS project
encapsulates these beliefs, creating assessment
criteria which meets industry needs while recognising shifting journalism pedagogies (Longinow 2011). As Evans (2014: 83) argues:
… it is possible for universities to develop
dispositions and qualities required of good
journalists, such as curiosity, scepticism, tenacity and ‘news sense’ which are considered
by some practitioners to be innate. Whilst
some predispositions may remain immutable in individual students, data suggests it
is possible to develop other dispositions and
qualities through the learning process, particularly through exposure to strangeness
and troublesome knowledge.
Following Travers’ (2013) invitation to ‘unravel’
and Rowe’s (2012) frame following Wenner
(2007) of the need to situate sport communication as something that is messy and does matter, our discussion has highlighted how a repositioning of the context and narrative of things
once wholly considered ‘strange’ or, indeed,
‘troublesome’ (women’s sport) is possible in
both the ethics and space of journalism practice
education and as indicative of wider collective
inclusionary ambitions in and for Scotland.
Notes
1

UWS is widely recognised as one of Scotland’s leading institutions

in widening participation in higher education. In 2016/17, 25.9 per
cent of Scottish-domiciled undergraduate entrants at UWS (1,300
students) were from the 20 per cent most deprived postcodes
and 48 per cent (2,406 students) were from the 40 per cent most
deprived postcodes. See http://www.sfc.ac.uk/web/FILES/outcomeagreements-1819/UWS_Outcome_Agreement_2018-19_FINAL.pdf
2

SportScotland (2015) Raising the bar: Corporate plan 2015-

2019. Available online at https://sportscotland.org.uk/mediaimported/1568147/raising-the-bar-corporate-plan-2015-19-lweb.
pdf, accessed on 19 March 2019
3

Scottish Government (2014: 24) The continuing development

of Scottish sport – including the impact of independence.
Available online at https://www.webarchive.org.uk/
wayback/archive/20170702013540/http://www.gov.scot/
Publications/2014/05/7927/downloads, accessed on 19 March 2019
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4

See for example the debate record of the legacy of

Longinow, M. A. (2011) Reforming J101: Fire in the hole: Curricular

Commonwealth Games success 2014. Available online at https://

explosion, fearless journalism and media convergence, AEJMC

www.theyworkforyou.com/sp/?id=2018-05-01.6.0, accessed on 5

Symposium, Fall. Available online at http://aejmc.us/spig/2011/

February 2019

reforming-j101-fire-in-the-hole-curricular-explosion-fearless-

5

Available online at https://www.girlsdosport.co.uk/, accessed on

6

journalism-pedagogy-and-media-convergence-2/, accessed on 10
July 2017

10 April 2019
Available online at http://www.scottishstudentsport.com/wp-
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